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This study aims to evaluate the urgency and implementation of
halal certification for food businesses operating through digital
platforms, in the context of Islamic business ethics and consumer
protection. The global shift to digital platforms, accelerated by the
COVID-19 pandemic, has significantly altered business practices,
particularly in the food industry. For Muslim-majority countries
like Indonesia, this shift presents an urgent challenge: ensuring
that food products traded online comply with halal standards.
Although the Indonesian government has introduced halal
certification mechanisms, including self-declaration programs, the
implementation remains fragmented and underutilized among
digital platform users. This study uses a qualitative descriptive
method through literature-based analysis. The findings reveal that
the halal certification process in Indonesia—while regulated
under BPJPH and supported by digital applications such as
SIHALAL—has not been fully adopted by micro and small
businesses operating online. Factors such as lack of awareness,
limited technical understanding, and insufficient socialization
contribute to this gap. Moreover, there remains a disconnect
between regulatory frameworks and platform-based business
practices. The study highlights the importance of aligning halal
certification mechanisms with the realities of digital commerce to
ensure consumer trust and religious compliance. Without
structured intervention, including inter-agency collaboration and
platform-level enforcement, halal assurance on digital platforms
risks becoming symbolic rather than substantive. The urgency lies
not only in religious observance but also in building inclusive,
ethical digital markets that respect Islamic principles.

* Corresponding Author.
Article history:

Received: April 05, 2023; Received in revised form: August 17, 2023; Available online: November 14,

2023.

Copyright © 2023 The authors.

Published by International Journal of Law Dynamics Review. This is an open access article
under the CC BY-NC 4.0 license (https://cteativecommons.org/licenses/by-nc/4.0).


https://doi.org/10.62039/ijldr.v1i2.20
https://creativecommons.org/licenses/by-nc/4.0
shinta.lintang.nurillah-2021@feb.unair.ac.id

Shinta Lintang Nurillah

Introduction

The world's fast progress, particularly in the realm of technology, necessitates the
adaptation of diverse sectors to current developments (McGowan & Shipley, 2020). When the
COVID-19 outbreak struck several countries throughout the world in early 2020, this tide of
change became increasingly apparent (Onyeaka et al., 2021). The epidemic hit the global
economy hard, particularly Indonesia. The economic slowdown was caused by constraints in
community activities as well as the Indonesian government's strategy of imposing large-scale
social restrictions (Caraka et al., 2020). As a result, numerous businesses have laid off workers
and temporarily ceased operations.

Restrictions have an influence not just on the major company sector, but also on the
Micro, Small, and Medium Enterprises (MSME) sector. According to statistics, 82.9% of
MSMEs are in poor condition, 5.9% are in fair condition, and the remaining 11.2% are
unaffected (Yacobo P. Sijabat et al., 2022). The COVID-19 epidemic has become a new issue
for MSME:s in business innovation rivalry and the need to think of other solutions to continue
selling, even if only from home. SMEs perform a variety of activities to keep their operations
running, one of which may be observed in the manufacturing process statistics (Dzgitalisasi
UMRKM D: Tengah Pandemi Covid-19 | Katadata.Co.1d, 2023):

Production Process (In Percent %)

Types of Sales or Marketing
Human Resources

Production of Goods or Services

o
=
o
N
o
w
o
N
o
o
o
o))
o
~
o

Added No Changes M Reduced

Table 1. MSME Production Process during the Pandemic

According to the table, business actors prefer to cut their output of goods and services
by 65.5%, while just a 2.9% increase in production. This is similar to human resources; corporate
actors want to minimize the number of workers and work hours rather than add people and
their jobs. The most noticeable variation is the kind of sales channel or marketing of products
and services, which has grown by 29.1%. The addition is a clear manifestation of MSME efforts,
namely selling their products not only in physical locations but also on the internet.

The advancement of digital technology today necessitates that market participants,
particularly purchasers, be more discriminating in their product selection. Furthermore, we are
transitioning from a consumer-centric to a value-driven period. There are five main values in
the application of Islamic business ethics, which are as follows: unity, balance, free choice,
responsibility, truth, virtue, and honesty (Haron et al., 2020). These principles have no purpose
other than to benefit mankind. One of the most significant aspects of Islam that cannot be
overlooked is the halalness of a product, both utilized and consumed by humans (Alzeer et al.,
2018).

The halalness of a product is well received in the worldwide market since the halal
concept itself represents the quality and safety of a food product. The growing number of
Muslims throughout the world has encouraged the expansion of the halal idea (Kettani, 2019).
This evidence supports the assertion that, in the future, the halal food sector will dominate the
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world market, unaffected by minority or majority environmental circumstances (Randeree,
2019). The halal concept's growth is mirrored in a considerable expansion in the halal food
industry in non-Muslim nations such as Europe, America, and Asia Pacific (Lim et al., 2022).
Thailand is a Muslim minority nation that can dominate the halal food industry and is the fifth
largest halal food producer (Nurdiansyah, 2018).

The fast evolution of digital technology is the outcome of efforts to fulfill human life's
requirements. The fulfillment of these requirements provides the foundation for humanity to
live. Maslow's hierarchy of needs identifies five levels of basic human wants: bodily needs,
security needs, ownership needs, esteem needs, and self-actualization needs. Meanwhile, Al-
Ghazali categorizes these necessities as daruriyyah (primary), hajiyyah (secondary), and tahsiniyah
(tertiary)(Muazaroh & Subaidi, 2019). Food is a basic human requirement that must be supplied.
According to Article 29 of the Republic of Indonesia Constitution of 1945, "the State guarantees
each resident to embrace their respective religions and to worship according to their religion
and beliefs." In this situation, the customers are Muslims (Syafrida, 2017).

As a result, the Indonesian government arranges product halal assurance through the
Halal Product Assurance Agency (BPJPH) of the Ministry of Religion of the Republic of
Indonesia by offering free halal certification (self-declaration) services. The program is a type of
statistical data implementation for MUI halal-certified items, as long as data for MUI halal-
certified products:
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Figure 1: Statistics for MUI Halal Certified Products.

According to a recent study on halal certification by researchers, Syafitri et al. (2022),
manufacturers' knowledge of halal product certification was originally relatively low, and
consumers believed that the halal label was unimportant. This might be solved by hosting a halal
life socialization (Syafitri et al., 2022). However, the survey did not go into great depth about
the importance of halal food certification on internet platforms. According to Yudha et al.
(2021), one source that must be explored for development is the MSME-based halal industry
(Yudha & Kafabih, 2021).

Given the fast expansion of digital technology and the evolution of Indonesian halal
sector trends, halal certification guarantees should be extended further, namely to food
enterprises on digital platforms. There has been no study that analyzes the significance of halal
certification on digital platforms. So, the researcher is curious about "The Importance of Halal
Food Certification on Digital Platforms." The purpose of this study is to determine how far the
Indonesian government has progressed in offering halal food certification via digital platforms.
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Consumption in Dutch refers to consumption, or an activity that evaluates the utility of
a product or service (Kartini, 2019). Consumption is described as a type of behavior or action
that uses resources to satisfy life's demands. The fundamental distinction between conventional
economic theory and Islamic economics in terms of consumption is found in the standards or
regulations provided. Scarcity of resources is a restriction of consumption implementation in
traditional economic theory (Salwa, 2019). Whereas in Islamic teachings, consumption is
dependent on two things: eatlng halal food (thayib) in line with QS. Al-Baqarah: 168

Hh 3de L &) Mw}b\ 255 ’yu;byu}uo,w@wbswqub

Meanwhile, Allah's prohlbltlon is related to excessive consumptlon (Israf) according to the QS.
Al-A'raf verse 31: o
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Consumption is one of the economic activities in Islam that contributes to the
accomplishment of social welfare (Nor, 2020). Al-Ghazali separates the attainment of social
welfare into five things that must be maintained: religion, life or soul, family or descendants,
money or riches, and intelligence. Al-Ghazali went on to say that the five things that must be
kept are for the sake of the world and the afterlife (maslahat al-din wa al-dunya). Individual or
social requirements are prioritized as follows: necessities (dbaruriyal), pleasure or comfort (bajaat),
and luxury (fahsina?) (Auda, 2008). This sequence of requirements exists solely to allow humanity
to strike a balance between the demands of the now and the needs of the future.

According to Islam, the most significant aspect of a consumer activity is the attainment
of rewards and blessings. To acquire maslahah, a Muslim is required to follow the regulations
as provided, such as eating halal food and not overdoing it. Allah SWT defines the notion of
halal in QS. Al- Baqarah verse 173:
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The term ethics is derived from the Greek ethikos. Ethics is a societal value, standard,
and moral (Reamer, 2013). As a science, ethics may also be defined as moral reasoning that
investigates what should or should not be done. Ethics is concerned with values, ethical methods
of living, good norms of life, and all practices that are embraced and passed down from one
generation to the next. This habit is then exposed in structured behavior, which repeats itself as
a habit (Crocker & Linden, 1998).

Business ethics in Islam is defined as a set of moral principles that distinguish what is
right and what is wrong in a business. The word of God related to Business Ethics QS. An Nisa'
verse 29: i . )

#0 O &l L g 135 V5. 8833 (oI55 52 B3l 0355 1 3L Yol s a5l 13K Y 134l 63l 1850

The following are examples of often used corporate ethics: Maintain your adherence to
agidah and Islamic law. Economics is not the primary aim; it must be balanced with other factors
at all times. Make your firm a mukallaf institution. According to the Sharia philosophy, it makes
business operations part of religion. Usury in any form is prohibited, including doubtful or
unclear transactions, speculation, and gambling (gharar, maysir); and it is always recommended
that the poot's living conditions be raised (Sabiq, 1977).

Mention the general objectives of Islamic business ethics as follows: Develop an Islamic
code of ethics to regulate, develop, and apply business methods within the scope of religious
teachings; Code of ethics as a legal basis for determining the responsibilities of business actors;
A code of ethics is a legal document that can solve problems that occur. Code of Ethics as a
Form of Contribution to Solving Various Problems in Business(Reza’ei Davani, 2020).

Meanwhile, general ethics for Muslim entrepreneurs are as follows: be Honest, true, and
trustworthy; Keep your word; don't lie and hurt. Loving Allah more than loving the business
you own. Try to cooperate with fellow Muslims first before with non-Muslims. Simple and
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humble in life; Always consult in every business or participatory; No cheating in any form; Not
allowed to bribe or accept bribes; and treat everyone fairly (Sabiq, 1977).

Research Method

In this study, the author employs descriptive research with a qualitative method to
describe what is going on in greater depth. The contextual richness of qualitative research allows
a researcher to draw numerous lessons from ordinary life, from all sorts of individuals, different
places, and varied scenarios. As a result, qualitative research allows scholars to gain a deeper
understanding of certain events and objects (Yin, 2016). Yin emphasizes that qualitative
approaches might be useful for establishing linkages between linked persons or groups as part
of the study. The researcher hopes to solve the issue formulation "How is the urgency of halal
certificates on halal food on digital platforms" in this qualitative investigation. Because the
purpose of research requires researchers to examine the extent to which halal certification has
been used in Indonesia on digital platforms, it is more suited to explore using qualitative
methodologies. Researchers used the literature study technique because there is currently a
shortage of literature on the implementation of halal food certification on digital platforms in
Indonesia (Yin, 2016). Previous research examined the Malaysian halal food control system in
terms of law, control management, inspection and law enforcement, labs, and IECT to achieve
an efficient national food control system (Ahmad et al., 2018). However, there was no mention
of halal certifications to digital platforms in this study. So, to finish the halal food study, the
researchers performed halal food research on digital platforms in Indonesia. Researchers
gathered information for this study from a variety of sources, including journals, books, and
official websites. The intended outcome of this research is to explain and reinforce the value of
halal certification in food for market participants (producers, sellers, and consumers) who utilize
digital platforms. The purpose of halal certification is to create a favourable business
environment in line with Islamic law, beginning with ensuring the halalness of a halal food
product on a digital platform.

Results and discussions

The Urgency of Halal Food Certification in Indonesia

On November 10, 1976, Indonesia began marking food as Halal. At the time, the
Ministry of Health of the Republic of Indonesia mandated that all food items containing pig
and its derivatives, including food and drinks, provide a clear identification. This is specified in
the Minister of Health of the Republic of Indonesia's Decree Number
280/Men.Kes/Per/X1/76 about the circulation and labelling of pork-containing foods (

Faridah, 2019). The warning label is included in Chapter 4, paragraph 2 of the Minister
of Health's Decree on Food and Beverage Products.

MENGANDUNG BABI !&j‘ P

Figure 2: Warning Signs for Pork Products
(Source: Indonesian Minister of Health)

In 1985, by the Joint Decree of the Ministers of Health and Religion No.
42/Men.Kes/SKB/VIII/198, the government, in collaboration with the Ministers of Health
and Religion, changed the label from "Contains Pork" to "Halal". Three years after the label was
implemented, there was uproar in the community when a researcher from Brawijaya University,
Malang, discovered samples of pork-containing products and beverages. The uproar eventually
encourages individuals to be concerned and choosy when purchasing a product (Faridah, 2019).
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Several food and beverage companies, including PT. Food Specialties Indonesia, PT. Tri Fabig
and Siong Hoe Biscuits saw a decrease in sales.

The existence of this event raised public and government awareness of the importance
of halal certifications in Indonesia. Halal cuisine is a basic need for the majority of Indonesia's
Muslim population. Based on the Indonesian Ulema Council (MUI) Decree Number
Kep./18/MUI/1/1989, an institution involved in the research of food, medicine, and cosmetics
(LPPOM) was founded in 1989, or four years after the occurrence. In 1994, five years after the
Institute for Food, Drug, and Cosmetic Research (LLPOM), a fresh halal certificate was granted
in its implementation (Faridah, 2019).

Halal labeling on food or beverage goods offer more than just a guarantee that the meal
is devoid of haram elements. Furthermore, Islam gives rational reasoning for what is and is not
acceptable. Similarly to the ban against eating pork in QS. An-Nahl verse 115: )
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Dharmawan found 7 pigs infected with C. cellulosae in a study of 5630 pigs, which might
be a cause of taeniasis (Dharmawan et al., 1992). Taeniasis is a parasitic illness caused by worms
of the genus Taenia (Estuningsih, 2009). The high prevalence of synercosis in pigs in the region
was followed by the occurrence of taeniasis (Swacita et al., 2017). This study proves that Allah
SWT loves his people by prohibiting consumption that does not benefit his followers.
Consumption in Islam must produce benefit rather than only enjoyment or usefulness
(Widianita et al., 2021). The following are the ethics of Islamic consumption: Tawhid, Tawhid
is the primary basis that a Muslim must possess. A Muslim must believe that everything in
existence is not created in vain but has a purpose. Allah created people for them to adore Him.
Allah established mankind on earth as caliphs or leaders, with the obligation of a caliph to
protect the environment from many sorts of devastation; Balance, Islam teaches not to spend
or squander riches. The type of balance that Allah prescribes in the Qur'an shows the attitude
of fairness in consumption and responsibility. Islam teaches us to constantly be accountable for
what its people have done. For example, after eating food, throwing the wrapper into the trash
is one small example of the attitude of responsibility that a Muslim must have; Free Will,
Freedom in this case does not mean that humans are free to do anything without limits, the
freedom that exists in Islam is a freedom that still follows the rules of sharia; and Prohibition of
being in vain, Islam forbids humans from being preoccupied with worldly affairs, living a
luxurious lifestyle, and indulging in lust (Zaimsyah & Herianingrum, 2019).

The Importance of Halal Certification on Digital Platforms

The COVID-19 virus, which appeared in early 2020, compelled the government to enact
a stringent policy known as "Lockdown." The government did not immediately implement this
policy since it was still examining several factors, including the economic flow, once the policy
was implemented. In response to a spike in COVID-19 instances in several locations, the
authorities declared a "Lockdown" in mid-March 2020. This policy has lowered the rate of
economic growth (Zebua & Sunaryanto, 2021). As an example of the COVID-19 virus's impact,
Garut Regency's dodol, leather, and tourism culinary sectors had a considerable fall in income
compared to before the infection (Mumtaz, 2021). Because of the occurrence of these events,
market players (Sellers or Buyers) must eventually adjust.

According to statistics, 88.1% of internet users in Indonesia used e-commerce services
as of April 2021 (Digitalisasi UMKM Di Tengah Pandemi Covid-19 | Katadata.Co.ld, 2023). Based
on these statistics, one method or another for business people to survive in challenging
situations like now is to use current digital platforms. Some individuals believe this was forced
since they were used to selling directly, but had no other means to survive in this difficult
environment, other than to sell online.

Of course, dealers who sell online just need to register their items for certain e-
commerce platforms. As an example:
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Merchant Merchant Merchant

e-Commerce

Figure 3: The Buying and Selling Process in E-Commerce
Source: Researcher
This flow shows that traders can directly offer their items in e-commerce without the
requirement for anybody to acquire a business establishment authorization. Things like these,
particularly those involving food goods, require regulatory scrutiny. The following are the four
primary aspects driving the company's halal reputation (Tieman, 2020):

Halal Authenticity Category of
Islamic Brand

Trustworthiness of

Halal Certification l
Messages By Company Corporate 'Halal

and Supply Chain Reputation
Messages by External Sensitivity Of

Stakeholders Product

Figure 4: Company's Halal Reputation

Companies serving the Muslim market must get protection and a license to operate
within the framework. This can be an interesting input for the major business actors involved
in digital platforms to learn more about the significance of a halal certificate for every product
given to customers (Tieman, 2020).

According to research by Jaiyeoba, various elements impact consumer purchasing
decisions on halal items in Nigeria, namely the halal certificate sign, which is the most significant
in consumer purchasing decisions in Nigeria. The certification authority in this situation, if
adopted in Indonesia, is LPPOM-MUI, and manufacturers should focus more on halal
certification marks, halal brand quality, and notably halal awareness (Jaiyeoba et al., 2019).
Similatly to the situation of its people in Indonesia, Ahmadova's research describing Azerbaijan
as a country where the majority of the population embraces Islam states that the significant role
of subjective norms, the level of religiosity, and the existence of halal certificates supports
consumer awareness in determining attitudes toward choosing halal products (Ahmadova &
Aliyev, 2021).

The Indonesian government, through Halal Product Guarantee Agency (BPJPH),
commenced the digitization of halal certification on October 17, 2019, with the objective of the
first phase of the duty to be certified halal for food and beverage goods (Kemenag, 2021).
BPJPH will commence the second phase of the duty for halal certification for cosmetic items,
medicines, biological products, chemicals, genetic engineering, logistics services, storage,
distribution, sales, and product presentation two years later, in October 2021. According to the
BPJPH Halal Information System, 31,529 business actors registered for halal certification on
November 5, 2021, with the bulk of them being 19,209 micro-enterprises (60.92%). Small
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business actors accounted for 5,099 (or 16.17% of the total). Thus, 76% are MSEs (micro and
small firms). The most recent policy of presenting halal certification states that it is stated in the
Decree of the Head of BPJPH No. 33 of 2022 concerning Technical Assistance for the Process
of Halal Products in Determining the Obligation to Be Certified Halal for Micro and Small
Business Actors Based on Business Actor Statements.

The following is a list of free halal certification criteria for self-declaring small company
actors: The product is neither dangerous nor contains substances that have been certified as
halal. The manufacturing method is assured to be halal and straightforward. Have yearly sales
(turnover) of little more than Rp 500 million, as proven by an independent statement, and a
company capital of no more than 2 billion rupiah. Obtain a National Identification Number
(NIB); Maintain a distinct site, place, and equipment for processing halal goods (PPH) from the
locations, places, and tools for processing non-halal items. Have or do not have a distribution
permission (PIRT/MD/UMOT/UKOT), a Sanitation Hygiene Eligibility Certificate (SLHS)
for food or beverage items with a shelf life of less than seven days, or other industrial permits
for products manufactured by the service or linked agencies; Have no more than one (one)
outlet or production facility; Actively produced one year previous to halal certification
application; The things produced (rather than services or enterprises such as restaurants,
canteens, caterers, and shops/houses/food stalls) have been proven to be halal. Proven by a
halal certificate, or included in the list of materials according to the Decree of the Minister of
Religion Number 1360 of 2021 concerning Materials that are Exempted from the Obligation to
be Certified Halal; Do not use hazardous materials; Halal has been verified by the companion
of the halal product process; Types of products or product groups that are certified as halal do
not contain elements of slaughtered animals, unless they come from producers or
slaughterhouses or poultry slaughterhouses that are already halal-certified; Using production
equipment with simple technology or manually and or semi-automatically (home-based business
is not a factory business); The preservation process of the resulting product does not use
radiation techniques, genetic engineering, the use of ozone (ozonization), and a combination of
several preservation methods (hurdle technology); and Complete the application document for
halal certification with the mechanism for the statement of business actors online through
SIHALAL application (Kemenag, 2021).

Conclusion

A Muslim will always behave in any economic action by using Islamic law as a filter and
metric to determine if an act is allowed or not. In Islam, the ideal economic ethics is
socioeconomic activity that is in agreement with the requirements of revelation as well as the
fitrah and straight human mentality. One of the first steps in creating a business atmosphere in
line with Islamic law is to ensure the halalness of a halal food product through the use of a halal
certificate. Food is a basic requirement that must be satisfied. In Indonesia, this requirement is
consistent with Law No. 29 of 1945, which declares that "the State guarantees each resident to
embrace their respective religions and to worship according to their religion and beliefs." Eaten
by the Indonesian populace, the bulk of whom are Muslim. The COVID-19 virus has resulted
in a new buying and selling culture in society via internet platforms. The government,
particularly policymakers, has to pay greater attention to new modes of buying and selling today
when developing rules linked to halal certification. So far, the government has enacted a policy
to boost halal certification through the halal self-declaration program. The initiative is still in its
early stages and requires extensive socialization in all areas of business, particularly among those
who utilize digital media. Some suggestions can be made to help businesses that use digital
platforms achieve their Self Declaration goals: conduct socialization to e-commerce related to
Halal Self Declaration and SIHALLAL application, and collaborate with e-commerce related to
guaranteeing halal food certification. E-commerce can include a SIHALAL menu and ask sellers
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to declare the halalness of their items; if the product meets the halal criteria, e-commerce can
demand that merchants fill out a SIHALAL application. As a result, BPJPH just needs to
complete a review and validation, allowing BPJPH to be more effective and efficient. The
researcher thinks that the study's shortcomings might be utilized to inform future research.
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